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When so many talented designers choose the same architectural design software to drive business forward, it's more than a 
trend. It's a sign you тау be missing out on an exceptional resource. Vector Works Architect offers architectural design firms 
powerful BIM features, unparalleled performance and uncommon value. Your competitors are taking advantage of top speed, as 


well as superior production and presentation capabilities—plus, seamless integration of 2D, 3D and building data. Shouldn't you? 


Call 1-877-202-9303 today to receive your free copy of our Demo CD. Месте WORKS 


www.vectorworks.net/LA 
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Our designs evoke your lifestyle... 
the details reflect ours. 
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comfort | Brought to you by Lutrone Shading Solutions 


Lower Lutron shades to reduce glare and 
transform sunlight into useable daylight. 
Intelligent drive technology coupled with the 
latest in solar fabrics reduces solar heat gain 
and saves energy. 


Make your space more comfortable and your 
employees more productive. 


For more information on Sivoia QED call Lutron 
at 800.523.9466 or visit us online at 
www.lutron.com/SivoiaQED 


Lutron controls your light. 
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HARLEY ELLIS DEVEREAUX 


Harley Ellis Devereaux is a leading national Architectural 
& Engineering firm formed by the 2006 merger of Fields 
Devereaux and HarleyEllis, with offices in Los Angeles, 
Chicago, Detroit, Riverside, San Diego, Cincinnati 
and Bakersfield. We are one of the nation's fastest 
growing firms, and have been on the Zwieg-White "Hot 
100" for the past 3 years. We have exciting roles for 
architects and engineers looking for fast-paced, creative 
opportunities. 


We are currently interviewing candidates for positions 
in Southern California including Licensed Project 
Architects, Project Managers, Mechanical and Electrical 
Engineers with experience on Commercial, Civic, 
Educational, Healthcare, Industrial or Science projects. 
Successful candidates interested in these positions 
should possess the following attributes: 


Registered and Licensed Architects, preferably іп 
California, who have teamed on large projects from start 
to finish and have a minimum of 8-10 years experience 
in documentation and managing project teams. 
Candidates should have excellent knowledge of building 
codes and construction administration. Experience in 
MS Word, Excel and expertise with AutoCAD 2005 
2006 is required. 


Project Managers with 10-15 years experience working 
on complex projects providing project and client 
management. AutoCAD facility a plus; MS Word and 
Excel experience required. Candidates should be 
skilled in the areas of team building, staff supervision 
and financial management. 


Mechanical/Electrical/Telecom Engineers and Plumbing 
Designers with direct architectural experience in 
HVAC/industrial/laboratory systems and/or  data/ 
telecom/power distribution/lighting/security/fire alarm/ 
emergency/UPS power, and are knowledgeable in NEC 
codes. Candidates must have a minimum of a BS in 
Electrical or Mechanical engineering; licensed PE 
preferred. 


Harley Ellis Devereaux offers an excellent compensation 
and benefits package, flexible schedules, and 401(K). 
Please send your resume (with salary history) and cover 
letter outlining your qualifications to: 
jkberger@hedev.com or fax to 323.965.7456 


Planning * Architecture * Engineering * Interior Architecture 
Landscape Architecture + Construction Services “ Historic Preservation 


CEO/Publisher Ann Gray, FAIA 
Editor in Chief Jennifer Caterino 


Production Coordinator Diana Schneider 


Art Direction + Design Studio F 
Printing Navigator Cross-media 


Advertising Representative 


818-956-5904 fax 


steve@balconypresscom 


Special Events — Jerri Levi 
JL Communications 
818-846-0326 


jerri@jlcommunications.com 
Reprints Peter Shamray 


Navigator Cross-media 


626-222-5646 


Editorial Offices: 818-956-5313; Fax 818-956-5904 


Email: jennifer @balconypress 

Address: 512 E. Wilson, Suite 213, Glendale, СА 91206 

Subscriber Service: 818-956-5313; Fax 818-956-5904 

Email: subscribe@balconypre 

LA ARCHITECT (ISSN 0885-7377) is published bi-monthly by Balcony 


Media, Inc., 512 E. Wilso >, 213, Glendale, CA 91206. Postmaster 


Please send addre anges to LA ARCHITECT, 512 E. Wilson, Ste. 213 


Glendale, CA 91 


Subscription: Rates are as follows: $30/year. (МАЛА and AIA/PF 
members subscription ir ‚дед іп memberst | ) 5 ngle copy 


price 55.95 


Submissions: Every effort will be made to return material submitted 


for possible publication. Please enclose a self-addressed, stamped 
return envelope. The publisher will not be responsible for damage 
or loss 

Opinions expressed in LA ARCHITECT are solely those of the author, 


not LA ARCHITECT, Balcony Media, Inc. or AIA 


2006 МАЛА Board of Directors: William H. Fain It, FAIA, President; 
Michael А. Е oto, AIA, VP/President-Elect; Katherine J. Spitz, 
AIA, Secretary; Edmund M Einy, AIA, Treasurer; Stephen H. Kanner 
FAIA, Past President; Directors: Hsin-Ming Fung, AIA; Helena 


Jubany, AIA; John Kaliski, АА; David Montalba, AIA; Lorcan Patrick 
O'Herlihy AIA; Clive Wilkinson, AIA, RIBA; L. Paul Zaifen, AIA, RIBA 
Public Member: John H. Welborne, Esq.; WAL Representative: Sally 
Landworth, Hon. AIA/LA; AFLA Representative: John Jacob 
Hekhuis, А!А; AIA/CC Regional Directors: Gordon М. Park, АА, CDS; 
David J. Brotman, FAIA; AIA/CC Representatives: John Dale, AIA 


AIA/CC; Nick Seierup, FAIA. 


www.laarch.com 


Cover: Tiffany & Co.: Gehry Jewelry Launch, 2006. Designed by 
Ball-Nogues Studio. Photo by Joshua White 


WORK SMARTER, 
‘ASTER, BETTER WITH 


CAD CONSULTING ; x Í 


hiss 


FROM MICRODESK. 


Autodesk 


Authorized Training Center 


Autodesk 


Premier Solutions Provider 
Architectural Specialist 


SATA 


1 


CT 


d 


P 


гг 
ES 


ME 


АУ? 


15 your CAD Manager stretched too thin? With over 34 seasoned application engineers 


and developers at your disposal, only Microdesk can help you fill gaps in expertise and 
implement the improvements you need to save steps, time, and money. Complete 
projects on time, on budget, and on target. Get more projects, win more business— 
and work wonders. 


When you choose Microdesk as your CAD advisor, you always get: 
ш Complete CAD Management services that save you money on personnel 
m An outside point-of-view to help you make critical, unbiased decisions 


m 3-5 year CAD Master Planning to get you where you want to be 


m Billable options to provide full CAD Management services or to supplement 
your CAD Management staff 


To find out more about how Microdesk CAD 
Management can help you succeed beyond measure, 
call 866.695.2495 or visit www.microdesk.com. 


[А Microdesk 


IRVINE LOS ANGELES 866.695.2495 microdesk.com Succeed beyond measure. 
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CONTRIBUTORS 


WILLIAM H. FAIN JR., FAIA, studied at UC Berkeley, Harvard's GSD 
and Manchester University. Prior to attending Harvard, Fain 
worked as an urban designer in the Office of Midtown Planning 
& Development of New York City. During and following graduate 
school, he served as senior architect and urban designer for 
the Boston Redevelopment Authority. Later, Fain worked as 
senior architect and urban designer for the New Community 
Development Corporation in Washington, D.C. He joined Pereira 
Associates in 1980, and has served as director of urban design 
and planning for Johnson Fain since its inception. His urban 
design work has been recognized with several national AIA and 
Progressive Architecture awards, and his "LA Greenways Plan" 
was shown at MOCA in the "Urban Revisions" show. He has won 
two fellowships from the National Endowment of the Arts and 
in 2002, the Prix de Rome at the American Academy. Fain has 
taught at USC, SCI-Arc and UCLA Extension 


KATHERINE SPITZ, AIA, ASLA, is principal of Katherine Spitz 
Associates, Inc., a landscape architecture and planning firm 
based in Marina Del Rey, California. She is licensed as both an 
architect and landscape architect, and currently serves on the 
board of directors of AIA/Los Angeles and as a liaison to the АА for 
Los Angeles Mayor Antonio Villaraigosa's Million Trees Initiative 
She has lectured at the University of California, Los Angeles (UCLA), 
and Cal State Pomona, and has taught design and drawing at SCI 
Arc, Otis College of Art and Design and the University of Southern 
California. Within a wide-ranging portfolio of landscape exper 

ence, her firm has notable achievements in streetscape design 
public/civic projects and college and university campus design 


ANNE BOYD, Student ASLA, is a third-year student in the land 
scape architecture professional certificate program at UCLA 
Extension and is the president of the program's Student Chapter 
of ASLA. She handles marketing and business development for 
Katherine Spitz Associates, Inc. Before changing careers, she 
worked in publishing and as a freelance writer, most recently 


serving as senior editor at LA 411 Publishing, Inc 
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NOTE 


Selecting LA Architect's “10 to Watch" list was both a thrilling 
and grueling experience 

Taking a purposefully egalitarian approach, we scoured Los 
Angeles for watch-worthy talent. Not surprisingly, we found 
no shortage. The selected firms are by no means meant to 


represent the only design talent in this city of ours. This issue 


could easily have been dubbed “тоо to Watch,” more even. The 
hours spent agonizing over the 10 measly slots had one indisputably positive consequence— 
they reaffirmed, once again, our belief that L.A. is a creative center like none other. 

And so we shifted our thinking. Talent is a given. Creativity an accepted truth. What, then, 
distinguishes these firms? What makes us think they have exceptional promise? Then it dawned 
on us—this issue's theme: "People." Using that simple word as our guiding principle, the list was 
crafted. The work of these firms is a result of the people driving them, people we think are special. 

In this age where so much is made of computer software and how it is "revolutionizing" the 
architectural profession, it's easy to lose touch with the people behind the keystrokes. This issue 
is a tribute to all designers—the ones selected here who will undoubtedly continue to grow, 
evolve and create—as well as all the others working to shape our built environment. We can't 


imagine our lives without you. 


Your Editor, 


TORNE POSE 2 А 


Jennifer Caterino 
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REPORT 


CONSUMERISM 15 50 ENMESHED IN OUR 


daily lives that it is actually difficult to see its 


1 The rare mome 
d to les nsumptive 
pl es reveal to us the er nity 
sumptive practice had 
t € еге e a number years ag her 


came back from a fellowship in England. After 
a year of occasionally watching state-run BBC 
programming, | was overwhelmed by the 


in your face" marketing bombardment or 


American | sion. From cartoor 
characters bouncing around the screen to 
absurdly stupid people trying to create a 
or shock you with some kind of extrav 


behavior, every image seemed t be pro 
à product or purchasable lifestyle, | never forgot 
the contrast between these two very different 
uses of airwaves. | recall my shock now in the 
light of the difficult problems we face today ir 


+ 


adjusting our insatiable appetite for consumer 


5 and natural resources, such as gasoline 


Ир, water and natural land areas. | believe 


are very much a part of a 
value system overrun by consumerism, and 

particular, | feel it is important for us to reflect 
on this as Angelenos. Los Angele: 


n post-World War I! growth and | 


lugged 


nto the "tube," is the nsummate nsumer 
ity and reflects many of the issues that we 
all face today with our "consumer culture 
In light of this, І believe we need to take a 
( er look and reevaluate our practice, as 


architects and citizen 


The world is too much with us; late and 
soon, Getting and spending, we lay waste 
our powers: Little we see in Nature that 

is ours; We have given our hearts away, 

a sordid boon! 


William Wordsworth 


built largely 


WHOEVER DIES WITH THE MOST TOYS WINS 
-Bumper sticker seen in West L.A. 


ENOUGH IS ENOUGH 


* / 
~ i Á У 4 


economists say that consumptive 
behavior is driven by want and need. However 
the line between want and need is blurred at 


best. In the 19505 and '605, it was a matter of 


keeping up with the Joneses down the street 
Today, it has evolved to mimicking the 
tyle f tł | nd uppe T Jle cla 
r as New York n columnist [ ] Brook 
€ | - гре nia 
А 1 T ‚ rad 


As reviewer Clay Risen observes, "Bobos һауе 
the selfish desire to consume more and 


more without accompanying guilt." 


What is the use of a house if you haven't 
got a tolerable planet to put it on? 


-Henry David Thoreau 


BALANCE REDEFINED 


CaesarStone® is committed to making a difference — through eco-friendly production and education in compliance 


with ISO!4001 standards. To learn more, call 877.9QUARTZ or visit www.caesarstoneus.com 


Т CaesarStone 


QUARTZ SURFACES Г f EGGSHELL 314 


consumption that could be directed in different 
ways to address the civility of our city. People 
are so focused on their private wants and 
spending in order to match the lifestyle they 
have been programmed to expect that little 
resources are left for anything else. Schor, a 
professor of sociology at Boston College, 
writes, “That is arguably what happened in the 
1980s and 1990s: resources shifting into private 
consumption, and away from free time, the 
public sector and savings. Hours of work 
have risen dramatically, savings rates have 
plummeted, public funds for education, 
recreation and the arts have fallen in the wake 
of grass-roots tax revolt." АП of this energy 
is being focused on and within a “те-те” 
generation for whom private gain is valued 
above all else, where people become detached 
from neighborhoods and therefore no longer 
sustain things shared in common 


God forbid that India should ever take 
to industrialism after the manner of the 
West ... If [our nation] took to similar 
economic exploitation, it would strip 
the world bare like locusts. 

-Mahatma Gandhi 


In addition to draining financial resources 
from shared services and amenities, consumptive 
habits are destroying our environment 
Already indicators of our excessive consumption 
are everywhere. It is said that the high-end 
"consumer class" that represents 20 percent of 
the world's population (U.S., Europe, Japan and 
Australia) consumes annually 86 percent of 
the world's resources. In the U.S. alone, we are 
5 percent of the world's population, yet we 
consume 22 percent of the world's fossil fuel 
production and create 24 percent of the 
world's carbon dioxide emissions. Dave Tilford 
for the Sierra Club writes that“... a child born in 
the United States will create 13 times as much 
ecological damage over the course of his or 
her lifetime than a child born in Brazil." Yet, the 
world marketplace has continued emulating 
the United States; they want what we have, the 
"good life." We are already consuming beyond 
the earth's ecological carrying capacity It is said 
that if everyone in the world consumed as much 
as we do, it would take four additional worlds 
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“We're not certain why they disappeared, but archeologists speculate 
that it may have bad something to do with their size." 


like earth to provide the same goods and 
services. Our American spending habits have 
to change—enough is enough 


Invention is the mother of necessity. 


-Thorstein Veblen, The Theory of the Leisure Class 


We designers are inventors who live within 
this paradigm. We have been inventors of the 
shopping mall and the cul-de-sac and the 
building standards that are used today. And 
we are not only shapers, but also consumers of 
the built environment, as well as the unbuilt, if 
you count the ecological footprint of our cities 
From this vantage point, we are offered a 
unique opportunity to lead by example, 
informed by our professional knowledge 
and training. Many of us do this already, but 
in order to be more effective, we all need to 
take on this responsibility. 


A man is rich in proportion to the number 
of things he can afford to let alone. 
-Henry David Thoreau 


This magazine, the year's last issue of LA 
Architect, looks toward the future with young 
firms to watch. | suggest we also identify 


goals as a profession toward which we 
should strive more earnestly. | propose the 
following goals, which | believe will support 
projects of lasting value 

1. Redefine a "good life" that is rooted in public 
benefit, not just in private gratification 

ІІ. Promote shared transportation systems 
that economically utilize energy, and that 
may also lure people out of their private 
automobiles and into more environmentally 
sound alternatives 

III. ^s a profession, reward design that is truly 
innovative and responsible, rather than 
merely fashionable. 

IV. Educate ourselves and our clients about 
building an urban environment using materials 
and methods creatively for long-term benefits 
to our communities and planet 


Do not go where the path may lead, 
Go instead where there is no path 
and leave a trail. 


-Ralph Waldo Emerson 
—WILLIAM H. FAIN JR., FAIA 


Thanks goes to Mark Gershen, Assoc. AIA, and 
Trina Gunther, Bill Fain's "editorial board" for 
their contributions to this article. 
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4 RESEAT 

Following in the footsteps of the famed 
Cranbrook innovators, Hauptman Studio, led 
by design director/CEO Jonas Hauptman, has 
developed and implemented the use of an 
engineered wood composite of reconstituted 
North American aspen tree flakes. With this 
sustainable material Hauptman Studio is able 
to offer products that rival the best aesthetic 
characteristics of modern plywood forming 
with the ability to be as complex and efficient 
as plastics manufacturing. The first manifes 
tation of its research and development is 
ReSeat, а line of contemporary, ergonomic 
furniture. Available in natural blonde, as well 


as a number of satin tinted finishes 


MORE INFORMATION: Hauptman Products Inc 
| 215-681-6747 or www.jonashauptman.com 


4 Nox TABLE 

The Nox Table, designed by architect Hraztan 
Zeitlian and produced by Struere, а research 
based design group out of Los Angeles, 
endeavors to chal enge the purported stability 
of the everyday table. Featuring а fully visible 
cantilevered structural base, the table incor 


n 
t 


ates a glass floating top and a lower tray 
that "hover" above the ground. "The design of 


this table is based on ideas of antigravity and 


transparency," says Zeitlian. The table, though 


designed for four, can comfortably seat seven 
and is suitable for dining, meeting and more 
The tabletop and lower tray are made of 
low-iron crystal clear glass; the legs аге 


available in a wide variety of custom woods 


MORE INFORMATION: Struere, 310-748-7649 


or www.struere.com 
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Conceived by designer Thomas Mylonas while working for FILA in Montebelluna 
y 5 Ë 


Italy, Dot Kite is a professional company of entrepreneurs, designers 


sociologists,engineers and artists that made a dramatic debut in 


2005 with the CrossLink collection. One piece of this collection, 

the sinuous Iride, is formed of attractive curves that double | 

for ergonomic precision. Composed of plywood/MDF sections 

with an aluminum “CrossLink” tube, Iride is finished with | | 1 


an application of Multisoft, a non-slip rubber coating that 


5 soft and warm to the touch, washable, scratch-resistant 


and waterproof All CrossLink pieces are available in chalk 


white and are limited edition 


MORE INFORMATION: 


www.dotkitedesign.con 
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PROGRESS REPORT 


HAVE LA ARCHITECT'S 


EMERGING 
DESIGNERS 
OF 2001 


MADE THE GRADE? 


Before there was “10 to Watch" there 
was another list—"Eight Emerging 
Designers." Chosen by LA Architect 
magazine back in 2001, this diverse 
group was selected from L.A's abundant 
pool of talent for their age (though 
nearly all had previously practiced with 
larger firms, each was in architectural 
infancy with their solo endeavor), 
dynamic and intriguing body of work, 
and keen interest in exploring both 
conventional and recycled materials in 
their projects. The list is familiar— 
Chu+Gooding Architects, Warshaw 
Architect, Tighe Architecture, Push, 
Griffin Enright Architects, Shimoda 
Design Group, Escher GuneWardena, 
and Tom Farrage. 

What has five years meant for these 
firms? Let's take a look. 
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Pilkington Pyrostop™ 
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Product Features: 
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* Optical clarity of clear glass for high light transmission 
Cat ll Human Impact Resistance 

Various security options available 

° Passes hose stream test required in North America 


* Underwriters Laboratory Inc (UL) certified 


Find out more. Contact Technical Glass Products (TGP) 
at 800-426-0279 or visit www.fireglass.com today. 
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Chu+Gooding 
Architects 


THEN: Fresh off established success 

with their respective firms, Annie Chu 

and husband Rick Gooding entered a 

professional partnership in 1998, 

forming Chu+Gooding Architects. 

Notable collaborations ensued, 

including the Fine Arts Building at 

UC Riverside, the В.М. Schindler Fe 

show at the Museum of Contempo- 7 — ET 


rary Art, and the Gabbert House in i A. H 
Santa Monica, California. — үр 


Now: Chu+Gooding Architects con- ) WA E 
tinues to offer distinctive architecture | 4 y 
to institutional, education and arts- 
related clients. Now combining a total 
of 44 years of professional experience, 
Annie Chu and Rick Gooding have 
built an award-winning body of work 
as principals of their own firm. To 
date, the firm has received more than ; 
30 internationally recognized awards 1 е ouse/0 o impart the structure 5.360-squa addit 
" E е panish I-style 
for excellence in design. within anopen pre the sf 05€ ese nal rr n serve Jr tar s City Hall and an a djacent bungalow Among 
of ceiling heights and valances. Nuanced design in г 5 о objectives, the expansion project incorporates а new public 


hanced those distinctions, while maintaining program C ate s the mountain views to the north and 
f supports loca r 


Warshaw Architect 


THEN: Warshaw Architect, founded by 
Sara Warshaw, AIA, in 1997, had recently 
completed its first ground-up project, a 
3,000-square-foot home in Manhattan 
Beach, California, which portended sus- 
tainable trends with its use of a recycled 
wood floor saved from a building slated 
for demolition. 


Now: Sara Warshaw communicated with 
LA Architect via email from Barcelona, 
Spain, where she has temporarily relo- 
cated with her family. Rather than 
teaching, Warshaw is taking the oppor- 
tunity to appreciate art and architecture 
in the historic city—not surprising for a 
woman who preceded her master's of 
architecture from SCI-Arc with an under- 
graduate degree in Spanish language 
and literature and a graduate degree 
in Spanish. Her architecture practice 
continues to be devoted to residential 
architecture and counts six completed 
projects, all in Manhattan Beach, with a 
Warmi s 30-с Shot Uf et ned e y Mb a lt нагы be seventh under construction in Northern 


neither view nor topography making де e la t s to interior $ and t e тірес of ground and sky with California's famed Sea Ranch. 
е cement of windows and skylights and 
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Student: Manny Pitpit 


Woodbury Class of: 1994 
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Tighe Architecture 


THEN: Tighe Architecture was less than 
one year old when it was awarded a 
national AIA award for its Jacobs Sub- 
terranean project. A year later, LA 
Architect highlighted the firm in its 
"Eight Emerging Designers" piece and 
ran a profile of its Collins Gallery 
project in West Hollywood. Founded 
by Patrick Tighe, AIA, in 2000, the 
young practice was praised for its 
ability to uncover the underlying 
order within a specific condition, 
while addressing function, detail and 
the needs of a client. 


Now: Tighe Architecture remains com- 
mitted to creating architecture informed 
by technology, sustainability and build- 
ing innovation. Tighe, the 2006 Rome 
Prize Fellowship in Architecture recipient, 
has led the firm as principal and lead 
designer to earn several national and 
local AIA honors. In 2006, Tighe Archi- 
The MacDonald Residence, a 3,000-square-foot home Tighe Architecture is working with the nonprofit West Hollywood Community кше wer f eatured [n the NEW 
on a hillside site in Los Angeles, maintains the scale and Housing Corporation in developing a mixed-use affordable housing project BLOOD: Next Gen exhibit in Los Angeles. 
character of the neighboring mid-century homes with a on Santa Monica Boulevard for disabled people in West Hollywood, California. 


low single-level dwelling nestled into the sloped site. 
A second story is perched atop the garage wing. 


Push/Christophe 
Cornubert Associates 


THEN: Founded by Christophe Cornu- 
bert in 1999, PUSH was a young design 
research office working to integrate 
cultural trends, new technology and 
media concepts into its projects. 
Though it had entered a number of 
notable competitions, the firm had 
yet to realize any of its designs 


Now: Since 2001, Cornubert has 

pursued architectural work through 

Christophe Cornubert Associates (CCA) 

(PUSH now functions as a larger 

umbrella entity). Collaboration con- 

tinues to play a central role in the 

development of design strategies, 

working with artists, engineers and 

experts on a variety of project types 

In 2005, in association with Samoo, 

CCA won the competition for the In collaboration with RTKL, Cornubert designed a 500,000-square- The architecture of the New Jalisco State Public Library in Guadalajara, 

masterplan of the Dong-a University foot high-rise hotel and residences project to begin construction in Mexico, is defined by two telescoping towers that function as struc- 

campus in Busan, Korea. Outside of 2007. Situated in Koreatown near downtown Los Angeles, the project ture, provide daylight, contribute to the indoor quality of climate and 

p í š consists of a 20-story, 160-room hotel and 170-unit residential air, and organize circulation. Each tower is distinct: One is a space of 

CCA, Cornubert has projects on the tower. At the street level, a podium accommodates retail programs dynamism, containing a vertical stack of escalators that connect the 

b de i ЖУ? iti and various technical functions; the podium's rooftop serves as a lobby with the three main levels of the book collection. The other 
oards in association with RTKL social patio for residents and guests. contains a natural world, a hanging garden of foliage that literally 


brings the outside into the library and is the heart of the design's 
sustainable strategy. The entry was a 2005 competition finalist. 


True beauty needs no accessorizing 


14937 Calvert St., Van Nuys, СА 91411 
1.800.848.5556 818.988.9663 818.988.4955 fax 


istallatioi [ [WIDE]BAND, which alludes to both the ph 
formed by the physical surfaces and the br 
nology supporting the wireless Internet access within, is a 


ysical loop Schindler's Paradox Box, one of four winning entries to the MAK Center's 
adband tect Vertical Garden Competition, reconsiders the Schindler House, now 


unded by four- to five-story multi-family residential buildings 


on he fir 600-square-foot portable project with the flexibility tc as outmoded, out-scaled and outcast. In their proposal, the architects 
accommodate a multiplicity of functions. Designed as a assert that to save the Schindler House, we have to accept the following 
2006 West Edge Design Challen nstallation for Neo paradox: The box has destroyed the house; now the box will save the house 


Con West, in conjunction with / 
the de 


ract with each other w 


erior Design magazine. 


urages but requires users to 
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Shimoda Design Group 


THEN: Joey Shimoda founded Shimoda 
Design Group in 1999 after nearly a 
dozen years of practicing with vari- 
ous firms, including eight at DMJM. 
Shimoda's goal in forming his own | 
studio was to bring quality design, 
innovation and technical expertise to 
projects of all scales. Despite the firm's 
youth, it landed early commissions for 
6565 Sunset Boulevard, Channel One 
Studios and a fertility clinic. 


Now: Now in its seventh year, Shimoda 
Design Group has grown to a core staff 
of six and continues to deliver projects 
using a multidisciplinary platform. 
Currently, the firm has ongoing projects 
in Dallas, Phoenix and Los Angeles. The 
firm's work has been recognized with 
slevard, Shimoda Des no upwa — es Meer еқ several awards, and іп 2004, Shimoda 

Design Group was honored with the 


Shimoda Design Group's interpretation of Steelcase, Inc.'s 
21,000-square-foot Santa Monica Work Life Center stems 
from the idea that the boundaries of daily activities have 


»-square-foot, five 


ince its 1965 completion. The concept of the new lobby was to 


blurred and the line between activities is drawn by personal unify the street with the building. The transparent elliptical shape of the new lobby Emerging Firm Award by the AIA/LA 
attitude and not by the physical environment. The seamless enclosure allows for the entire underside of the building to feel like it is floating i 
and wireless technological environment enables a new with an elliptical light shaft driving right through to the roof 


freedom for everyone to define their own rules for living and 
working. The four-story space is divided into three desigr 
premises: Street Lounge, Neutral Box and Virtual Box 


Years of Classic Herman Miller Furnishings 


J ules Seltzer Associates is proud to be the original 
Herman Miller* Dealership in Los Angeles, dating back to 1947. It has 
been our mission to celebrate design by displaying only the best in Classic 
and Contemporary Furnishings. As we approach our 70th Anniversary, we 
continue our tradition by teaming up with Herman Miller to re-introduce the 
George Nelson" Swag Leg Series. We invite you to visit our showroom to 


see our complete collection of Classics. 


From yesterday to today...Jules Seltzer Associates remains the cornerstone 


in the modern world of furnishings. 


8833 BEVERLY BOULEVARD, LOS ANGELES, CA 90048 / 310.274.7243 + 


Jules Seltzer Associates 


DECADE OF 


Eames* Molded Plywood Lounge Chair 
Eames 670-71 Lounge Chair & Ottoman 
Eames Sofa Compact 

Eames Soft Pad Group Lounge Chair 
Eames Sofa 


Аегоп” Chair 


40's 
50's 


INFO@JULESSELTZER.COM * WWW.JULESSELTZER.COM 


Escher GuneWardena 
Architecture, Inc. 


THEN: Frank Escher and Ravi GuneWar- 
dena, partners since 1995, were being 
lauded for their recent renovation 
and refurbishing of John Lautner's 
Chemosphere House, as well as the 
2,000-square-foot Jamie Residence, a 
new construction project in Pasadena, 
California. 


Now: Escher GuneWardena has gone 
on to receive many accolades: Among 
others, it was one of six architectural 
firms included in the Cooper-Hewitt 
National Design Museum's 2003 
National Design Triennial and was 
selected in 2005 to design the Dwell 
Home Il, a sustainable prototype 
house. The firm has also participated 
in various collaborations with artists— 
locally, artist Olafur Eliasson converted 
theJamie Residence into an installation 
for the first project in the Emi Fontana 


Victoria Center, a proposed 80,000-square-foot retail „ cori, 
complex in downtown Redmond, Washington, addresses a Gallery's "West of Rome" series. 
variety of planning issues, from the most efficient organi- 
ration of the difficult site to the integration of a variety of 


city-proposed pedestrian-friendly traffic improvements. 


Escher GuneWardena has been developing a series of unique, site-specific 
installation designs for artist Sharon Lockhart's latest body of work, entitled 
"Pine Flat," as it travels to six different museums. In this collaboration, Lockhart 
and the architects choreograph the viewers’ movement without restricting 
them to a predetermined experience. 


Tom Farrage 


THEN: After more than a decade work- 
ing primarily as a metal designer/ 
fabricator (with clients of the likes of 
Frank Gehry, Thom Mayne, Eric Owen 
Moss and Michael Rotondi), architect 
Tom Farrage expanded his practice. A 
project for Smashbox Studios followed, 
but Farrage was getting the most 
attention for a renovation of HSI 
Productions. This 17,000-square-foot 
project allowed him to address every 
part of the building—from the street 
facade to the interior organization to 
the freestanding furniture. 


Now: Farrage continues designing and 
building on the micro and macro scales. 
He explains, "For me, metal work, 
which is my trade, and architecture, 
which is my avocation, are inseparable. 
Making small objects of steel, bronze, 
stainless steel, aluminum, copper, tita- 
nium, wood, concrete and glass is a 
rehearsal in the small for architecture 
in the large." 


The “Fireplace Garden Element" at Thom Mayne's Santa 
Monica residence is a box comprised of core-ten steel, lifted 
gently over black stone pebbles, in which the front face is a 
fireplace and hearth, the side is a stainless steel rotisserie 
grill, and the top contains a garden 


As part of the "Fresh 
Art" series by the City of 
Santa Monica, Farrage 
teamed with architect 
Patrick Tighe and 
landscape artist Andy 
Cao to create "Ocean 
Park Hatch Shell," a 
superstructure of 
tubular steel arches 
bent and torqued to 
loosely mimic the 
shape of an abalone 
shell. Nylon threads 
were then meticulously 
woven over the shell 
to capture the ocean 
breezes that pass 
through the park. 


Felix J. Appleby Elementary School in Blythe, California, is an exceptionally 
personal project for Farrage, who attended the school as a child. The concept 
is informed by the high water table and extreme arid climate: A moveable 
shade structure filters the radiant heat thi the seasons and acts as a 
photovoltaic solar collector; the high water table is used as a geothermal 
heat/cool sink for the conditioning of the interior spaces. 


p^". 
Specberamics Inc. now turns to paving the future! 


When you have supplied the architectural and design community for the last twenty years with the latest in porcelain, ceramic, 
quarry, terrazzo and mosaic tile, along with natural stone, engineered stone, agglomerates, thin brick and much more, how do 
you go about presenting it all? You create three new CD-ROM catalogs! | 


CD! ARCHITECTURAL CD-ROM 


Comprehensive search engine provides information on all SpecCeramics, Inc. products including setting materials, 
specifications, sustainable building, technical reports, related substrates and extensive photo galleries. 


cp2 PRODUCT CATALOG 


Showcases SpecCeramics, Inc.'s extensive product portfolio. 


соз PORCELAIN STONE CATALOG 


A comprehensive listing of our most elegant and beautiful porcelain stone tile series. See why these porcelain 
stone products are SpecCeramics Inc.'s top sellers! 


SpecCeramics, Inc. provides this valuable resource, at no cost, to the industry professional. Please call 714.399.1702 or 
email cdrequest@specceramics.com to request any (or all) of the SpecCeramics Architectural CD-ROM series. 


COMMERCIAL RETAIL HOSPITALITY 


I, Y D т D , B P d [T] | * 8 , | П D š SERVING THE ARCHITECTURAL COMMUNITY SINCE 1986 


А 4 SpecCeramics, Inc. 800.449 SPEC www.specceramics.com 
Porcelain - Tile - Stone - Quartz nem SAN FRANCISCO SANDIEGO > PHOENIX ҚЫ VEGAS HAWAII 


| 
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The hopes are high for these 10 young firms. With services ranging from 
multidisciplinary to design/build to multimedia, they are quickly creating 
niches for themselves within the dense Los Angeles design community. 


THESE ARCHITECTS DON'T COME FROM 
one school of practice, or thought for 
that matter. Rather, each espouses a 
design philosophy all its own. But the 
commonality exists in their approach— 
each is committed to a design process 
that that is easily identifiable in its work, 
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whether it an art installation, a residential 
renovation, a restaurant, a corporate 
office, a documentary film or a public 
plaza. These designers know who they 
are today, and who they want to be in 
the future. We look forward to watching 
them get there. 


1 (March. 
2 LEAN ARCH, Inc. 


| 9 MAKE Architecture 
_ 10 Plasmatic Concepts 


Fred Segal Beauty 


(M)Arch.’s stated mission is to “extend 
the client’s brand through the built 
environment,” and since its 1998 
inception it has collected a convincing 
and diverse list of clients: a trio of Fred 
Segal Beauty locations, the 6,000- 
square-foot Pal Zileri flagship store 
on Rodeo Drive, HBOFilms’ 10,000- 
square-foot corporate headquarters 
for creative and production staff, and 
civic projects from California (Amtrak 
station) to New York (Family of Faith 
Lutheran Church). 

The firm's two principals, Sherry 
Hoffman and Todd Erlandson, handle 
different sides of the business— 
Hoffman, an MBA graduate of New 


York University, is the branding arm; 
Erlandson, who earned his master’s at 
SCI-Arc in 1994, tackles design. The 
result is a firm focused on a three- 
pronged approach to business: brand, 
architecture and community. In essence, 
it strives to create significant architec- 
ture that succeeds in adding value to 
the brand with responsible solutions, 
and contributes to the community in an 
authentic and meaningful way. 
(M)Arch's projects—dubbed "strategic 
architectures"—are consistent in their 
ability to adapt to and benefit the envi- 
ronment. The Santa Monica Clover Park 
Municipal Offices act in harmony with 
the park's existing language, fitting so 


naturally they look as though the park 
could just as well have been built around 
them. The award-winning Growing 


It strives to create 
significant architecture 
that succeeds in adding 
value to the brand. 


Place, also in Santa Monica, is a building 
that enthusiastically conveys the 
mission of the nurturing and inspiring 
environment within. And each Fred 
Segal accurately expresses the brand, 
but not through uniform architecture 
and design; rather, each encompasses 
its locale and specific objectives 


billboard graphic 


— documen 
children" 


Opposite pace: Fred Segal Beauty 


THIS PAGE (CLOCKWISE FROM TOP): 
Santa Monica Clover Park 
Municipal Offices; The Growing 


Place; Fred Segal Beauty (center) 
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In the few years LEAN ARCH has been in 
existence, the design/build firm, which 
focuses on residential, commercial and 
civic-oriented work, has managed an 
impressive number of projects. Since 
2000, LEAN ARCH has completed more 
than 50 small residential and com 
mercial projects; in 2006 alone, the 
firm oversaw the construction of 20 
projects, building seven of them. The 
building division often extends beyond 
the structure itself, with LEAN ARCH 
designers frequently practicing their 
craft on freestanding furniture and 
lighting fixtures 

The firm's hallmark is its optimism 
and unwavering belief that architecture 


. 


— 


and the built environment have the 
ability to improve people's lives, a philos 
ophy epitomized by green building. In 
2005, in an effort to address the rapid 
development occurring in Manhattan 
Beach, California, LEAN ARCH principal 
James Meyer helped to establish the 
Kuhlhaus Development Company 
Together, they are designing and 
constructing a new housing prototype 
for the area. The first two Kuhlhaus 
projects will be among the first in the 
area to integrate the sustainable 
strategies necessary for LEED Residential 
Construction certification. 

In the Los Feliz neighborhood of Los 
Angeles, the Park Oak Drive Residence 
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a testament to 
those sustainable principles. With the 
mitigation of heat gain as a main 


already stands as 


The Park Oak Drive 
Residence already stands 
as a testament to those 
sustainable principles. 


design objective, several prominent 
design elements double as sustainable 
solutions, among them concrete pavers 
and river rocks on the roof and a stainless 
steel mesh screen that drapes the south- 
facing facade and helps reduce that 


surface's sun exposure by 50 percent 


Opposite PAGE: Green Oak [ 
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Coscia Day has spent nearly 15 years 
developing а portfolio filled with 
designs reflective of the firm's heavy 
use of 3-D imaging. When building his 
own home in Venice, California, principal 
Anthony Coscia had the project's steel 
detailer working closely with a computer 
software company to upgrade 3-D 
programs to properly fabricate the 
steel structure with the required 
geometric positions. The twisting take 
on the box demanded shape-specific 
framing details, and the end result, 
currently under construction, is ulti- 
mately a prototype not of the specific 
form but of the construction detailing 
necessary to produce this level of 
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design in the future. 

In all buildings designed by principals 
Coscia and Johnathen Day there is a 
heavy emphasis on folded forms, as 


Perhaps the dominant 
theme of Coscia Day's 
work is its attempt to 
produce a new typology 
of figure/figure in the 
urban environment. 

seen in iconic restaurant projects like 


Natalee Thai and Thai House. Next up 
in the dining world is a renovation of 


House of Pies in Los Angeles' Los Feliz 
area. Challenged with creating a new 
identity for a local institution, Coscia 
Day has cooked up an innovative 
scheme using pre-cast concrete. 

The firm is by no means limited to 
restaurants and has designed several 
residential and commercial projects 
Perhaps the dominant theme of Coscia 
Day's work is its attempt to produce a 
new typology of figure/figure in the 
urban environment, utilizing the fold 
as both an operational method and as a 
determinant of form, creating a "weak 
form" architecture that is anything but 
insubstantial 


Opposite PAGE: Natalee Thai 

THIS PAGE (CLOCKWISE FROM TOP LEFT): 
Sierra M dre House (t Of exterior 
bottom: interior); 747 House 


(left and top right: construction 


letails tom right: rendering) 


House of Pies (right: full view 
eft: deck detail); Natalee Tha 
(interior) 
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Montalba Architects principal and 
namesake David. D. Montalba strives 
for a humanistic approach—solutions 
that are contextual yet conceptual and 
visionary in their intent, effect and 
appeal. He is the design principal of all 
the firm's work, actively asserting his 
belief that quality of life can be 
improved by architecture. Born in Italy 
and raised in Switzerland and California, 
Montalba earned his architecture 
degrees at SCI-Arc (bachelor's) and UCLA 
(master's). Before establishing his own 
firm, Montalba worked for a number 
of firms in both Europe and Southern 
California, including Pugh + Scarpa, 
Gehry Partners and Daly Genik. 

Ji 
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In its first six years, Montalba Archi- 
tects has garnered several awards, 
notably for the Vertical Parcspace 


Montalba strives for 

a humanistic approach— 
solutions that are 
contextual yet conceptual 
and visionary in their 
intent, effect and appeal. 


Lofts/Octavia Boulevard project in San 
Francisco. Montalba explains that this 
project was important outside of the 


J mus A 
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accolades because it allowed the firm to 
pursue private development as architect, 
create а true financial partnership 
with a development team, and explore 
urban concepts at a small-scale mixed- 
use building. This experience will likely 
help the firm realize its future goals: 
to complete an urban mixed-use project, 
an arts center, larger-scale office 
environments and museum projects. 

Montalba once said in an interview 
that it takes an architect 20-30 years to 
build a legacy, and Montalba Architects, 
with its wide range of project—from 
private residential to retail boutiques 
to adaptive reuse and masterplanning— 
has set the stage for just that. 


Opposite pace: Culver City Muse 

THIS PAGE (CLOCKWISE FROM TOP LEFT): | 
Уепісе Рг )perties (left: interior, А | 
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Culver City 
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Led by the husband/wife partnership 
of Cara Lee and Stephan Mundwiler, 
AIA, lee + mundwiler architects has 
only been in existence for five years 
Yet, the young firm out of Santa Monica 
has already received domestic and 
international recognition for work of 
varying scales. In one year's time (2005- 
06), the firm was honored with three 
AIA awards, two for "Bundesplatz" Swiss 
National Piazza in Bern, Switzerland, 
which transformed a parking lot into a 
public space that combined massive 
uses of stone, light and water, and one 
for the Coconut House in Los Angeles 
This recognition has served to validate 
the firm regarding its capability of 
11 
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tackling a wide range of architecture 
projects, from the compact scale of the 
Coconut House, built on a 25-by-100- 
foot lot, to the grand Swiss National 


Piazza. The firm explains, "It really 
makes no difference to us what scale 


we are working on; it's all about being 


sensible to the place and task at 
hand. In both projects, the user highly 
identifies with the project. We could 
see that we really can make a differ 
ence with design." 

lee + mundwiler architects also 
makes a difference with design by 
"practicing sustainability." A tangible 
product of this commitment is a "top 
ten" list of sustainable principles the 
firm vigorously pursues in its designs 
The aptly named House of Sand in 
Santa Monica contradicts any notions of 
"greenwashing"—among other sus- 
tainable strategies, it uses the firm's 
own copyrighted polycarbonate facade 


filled with sand from site excavation 


Opposite PAGE: The Coconut House 


THIS PAGE (CLOCKWISE FROM TOP LEFT): 


PRINCIPALS: Stephan Mundwiler, AIA, lead architect/urban planner 
Cara Lee, principal designer 

LocarioN: Santa Monica, California 

ESTABLISHED: 2002 

Size: 2 principals; 4 full-time employees 


www.Im-arch.com 


SELECTED HONORS: The Coconut House, АЛА National Housing Award, Single House Custom 
(2006); Bundesplatz Project, AIA National Honor Award for Urban Design (2006); Bundesplatz 
Project, AIA California Chapter Honor Award for Urban Design (2005); NEW BLOOD: Next 
Gen, Los Angeles (2006) 


FUTURE: “In terms of a specific project goal, we'd like to work on an institutional or public 
project, something that can make an impact on a community, As a firm, we are open to 


wherever life takes us. As long as we keep enjoying what we are doing, only the sky is 


the limit." 


LA ARCHITECT N-D o6 


iw 1 
T 


am not now nor have | ever been a 
modernist." This statement, made by 
Darin Johnstone, AIA, reads with an 
almost-defiance. It's this refreshing 
candor (especially from a former resident 
director of the Neutra VDL Research 
House 11) that helped secure Johnstone 
a slot on our list 

By any measure, djA is a young firm. 
Johnstone received his master's 
degree from Columbia University in 
1995. His career has had him teaching 
at SCI-Arc and California State Poly- 
technic University, as well as working 
in the offices of Frank Gehry and 
coopHimmelb(l)au, among others. А 
timeline is needed to explain the various 
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iterations of Johnstone's own агсһі- 
tectural collaborations (including FLUX). 
Suffice to say djA, whose services 


“Гат not now nor һауе 1 
ever been a modernist.” .. 
It's this candor that 
helped secure Johnstone 
a slot on our list. 


include urban planning, landscape 
design, interior design, graphic design, 
web design and complex computer 
visualization, was formed in 2004. 
Though Johnstone cites Oingpu 
Pagoda Park Pavilions done in Shanghai 
with Michael McDonald for SWA as the 


firm's "breakthrough" project, largely 
because it was the first international 
work to move beyond conceptual/ 
schematic design, most know djA for 
the award-winning Hi-Lo Fielding 
installation at SCI-Arc. djA was also one 
of 15 practices invited by the MAK Cen- 
ter to compete for the design of a ver 
tical garden at the Schindler House. 
The firm is currently working on three 
single-family residences, including 
one for the Johnstone family. Faced 
with formidable site and program 
challenges, the series of design 
schemes provided a solution that is 
unabashedly modern, punctuating 
Johnstone's architectural agility. 


Opposite РАСЕ: Oir 
Pavilions 
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Lettuce, the small firm with the 
crunchy name, yields a substantive staff. 
Operating as a self-described “design 
think tank,” Lettuce Office, focusing on 
space/building design, is the brainchild 
of Kara Bartelt and Michael Chung, 
both Yale School of Architecture alums 
who teach at the University of Southern 
California and previously practiced 
with Cesar Pelli and Associates, 
among others. Add in Ashley Hagen, 
who received art training in Vienna, 
Florence and the Art Institute of 
Chicago, and Lettuce Office becomes 
Lettuce Interiors, a separate company 
dedicated to interiors, custom furniture 
and color consultations. 


Lettuce's work ranges from a 
completed showroom for ANDM in 
downtown Los Angeles to private res- 
idences to a furniture series for Landon 
Cole Furnishings. Working in various 
scales has proven formative for the 
[Lettuce]... treats each 
project as a platform 
to explore a discrete 
premise or an idea. 


firm. On the architectural side, the 
Achilles Residence, a 4,000-square-foot 
addition and renovation, allowed Lettuce 


to chart its conceptual underpinnings 
with how it approaches and delivers 
projects with clients. As a result, it now 
treats each project as a platform to 
explore a discrete premise or an idea. In 
the case of Achilles, it was the abstract 
idea of skin—both the literal/physical 
skin of a body, as well as the idea of 
skin with regards to a building. 

On a more intimate scale, the Surface 
Table Series was another defining 
project for the firm, leading to its start 
in pursuing manufacturing. It was also 
the beginning of its exploration of color 
as a dedicated design element and 
possesses the strongest example of 
Hagen’s painterly influence. 
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Furniture, Landon Cole Furnishings 
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LRM Landscape Architecture 

In collaboration with LRM; 
Fetish|Beltway (right 

diagram, left: rendering); 
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Ball-Nogues Studio made а name for 
itself in the past year with two high- 
profile installations: Maximilian's 
Schell, the much-lauded Materials & 


Applications project that found its 


Maximilian's Schell was 
important beyond the 
acclaim—it solidified 

a design philosophy for 
the pair. 


inspiration in the little-remembered 
‘Jos sci-fi film The Black Hole, and the 


environment for the event that 
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launched Tiffany & Co.’s new Frank 
Gehry designs. Both proved to be tem 
porary works with lasting impressions 

According to partner Benjamin Ball, 
Maximilian’s Schell was important 
beyond the acclaim—it solidified a 
design philosophy for the pair. It created 
momentum for a creative process in 
which they experiment with materials 
and then invent fabrication methods 
that are informed by these exercises. This 
understanding of materials and process, 
in turn, determines the built object 

The Ball-Nogues design process is a 
carefully orchestrated collaboration 
Partners Ball and Gaston Nogues bring 
strikingly different skill sets to the 


equation—Nogues is naturally inclined 
toward fabrication; Ball uses digital 
means to work through a concept. The 
result is a digital process cross-fertilized 
with one that is hands-on material- 
based: The team makes computer 
models, builds full-scale mock-ups 
from those specs, and then takes what 
they learn and feed it back into the com- 
puter model, and so on. Consequently, 
they are always involved in fabrication 
and perform much of the requisite 
labor. This attempt at understanding 
what goes into making something is 
deeply in line with Ball’s stance on the 
built environment. “A building that is 
not built,” he says, “is not architecture.” 


Opposite PAGE: Maxmilian's Schell 
schematic diagram 
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Maxmilian's Schell; Tiffany & ( 


Gehry Jewelery launch, 2006 
exteri rj 
Rip Curl Canyon, 2006 (installa 
ietail) Commission 


Rice University Art Gallery 


LOCATION: Los Angeles, California 
ESTABLISHED: 2004 
Size: 2 full-time employees 


www.ball-nogues.com 
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SELECTED HONORS: Maximilian's Schell, (О. Magazine Annual Design Review, Best of Cate 


ory, Environments (2006); Maximilian's Schell, AIA/LA Design Awards, Honor Award (2006) 
) Ë 


FUTURE: "We make environments. We definitely see more buildings in our future but also 
interiors, installation, events and sets for film and opera. All of these types of projects 
inform one another. It's perhaps trendy or even a cliché to say, but we see a "multidiscipli 
nary" approach taking hold in our practice. We want to keep creating immersive environ 
ments. What is important is that we be able to rea yur potential as designers and artists 
by working with inspired clients and collaborators be they home owners, theater directors 
gallery curators or engineers. We are fortunate that we have been able to work on a wide 
spectrum of project types—we'd like to continue doing this but without worrying about 
paying the rent 


William 
Carey were working at Clive Wilkinson 
Architects when the concept of MAKE 


Beauter and Jess Mullen 


Architecture first formed. As partners 
of a collaborative architecture and 
design firm, their broad focus includes 
furniture and product designs, single- 
and multi-family residences and 
gathering places. 
moniker—MAKE—represents the firm's 


communal The 


design process, which intends to 
result in the act of making a tangible 
form specifically tailored to satisfy the 
needs and desires of each client 

Since 2000, MAKE has made several 
projects—among them a five-unit 


apartment building in Hollywood and 


residential remodels from Manhattan to 
San Diego. But it's the duo of swank wine 
bars—Bodega in Pasadena and Santa 
Monica, California—that have raised 
the firm's profile. Fashionable as they 
are, MAKE insists there is substance 
behind all the style. In keeping with the 
firm's objective to take a client's needs 
and budget and make extraordinary 
architecture with the construction 
methods and materials available, several 
of its projects make unconventional 
use of conventional materials and 
methods. In the Santa Monica Bodega 
location, that translates into a wine 
"wall" constructed of an existing 


acrylic door that was cut into slats, 


milled with slots for bottles and then 
mounted to the wall for wine display 


and storage. In Pasadena, a sink doubles 


as a major light source for the restroom 


Several MAKE projects 
make unconventional 
use of conventional 
materials and methods. 


MAKE currently has several projects 
under or nearing construction, including 


its first ground-up project, the Calle 
Anita residence in Temecula, California 


PRINCIPALS: William 
LOCATION 
ESTABLISHED 

SIZE: 4 Í 


SELECTED HONORS: Í 
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Opposite pace: Bodega Wine Bar, 
Pasadena 
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The pair behind Plasmatic Concepts 
has a truly diverse background in various 
aspects of visual artistry. Sarah Lorenzen 
is a registered architect with training in 
irt, architecture and urbanism, while 
David Hartwell's background includes 
graphic art, multimedia design, specia 
effects and computer programming 
The firm's output is similarly varied, 
taking on projects ranging from films 
to ad campaigns to urban research 
projects to built environments. In the 
last year, its projects included the 
4,500-square-foot bamboo and steel 
Nerve the AEC 
World Expo in Mumbai, India, а film 


Center Pavilion for 


project, Documenting the Los Angeles 


River Project, and a video wall installation 
and content for the 2006 Basel World 
Expo for Tag Heuer 

three of 


these medium-sized projects required 


Lorenzen contends that al 


a truly multidisciplinary approach, 
proof that a multimedia/graphic 
designer and an architect can success- 
fully work together as equal partners 
She explains that when Plasmatic 
dual chal- 


Concepts began it faced 


lenges—not only was it a young firm, 
but most clients did not understand 
their business. These projects serve as 
concrete examples for future clients 
Plasmatic Concepts finds itself able 


to work in multiple media largely 


because of the spatial benefits of new 
technologies. Lorenzen also explains 
that, aside from availability, digital 
tools have also affected the way the 
firm considers form, as it allows them to 


introduce time and narrative into the 


Concepts 
that 
allows it to connect multiple systems 


design process. Plasmatic 
E 


remains interested in work 
together: light, sound, space, motion 


and information 
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Opposite pace: Mobile Arcade 
THIS PAGE (тор): Tag Heuer Video 
Wall; (center): Nerve Center 
Pavilion AEC World Expo 
(воттом) The Future of Filming 
inDowntown Los Angeles, a 


documentary film 
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BY KATHERINE SPITZ, AIA, ASLA, AND ANNE BOYD, STUDENT ASLA 


THE MILLION TREES LA INITIATIVE 15 А PARTNERSHIP BETWEEN 
the City of Los Angeles, community groups, businesses 
and individuals with the goal of planting one million new 
trees іп Los Angeles within four years. The program builds 
on existing programs that plant and care for the urban 
forest, uniting them in a common goal. On launching the 
program in May 2006, Mayor Antonio Villaragosa said, 
"Our urban forest is a natural utility—one that improves 
in value over time." 

The environmental benefits of enhancing the city's "green 
infrastructure" are many. The economic benefits, too, are 
quantifiable: Some studies have shown that trees in park- 
ing lots and near commercial developments can induce 
shoppers to spend 12 percent more, while shady, tree-lined 
streets reflect and enhance higher property values. 

In the eyes of urban designers, trees are an essential 
element of urban form. Trees help to create memorable, 


URBAN 


inviting, appropriately scaled streets. Dappled, animated 
light is comfortable for our eyes, and provides appealing 
streets and outdoor gathering spaces. Canopies and 
trunks create a lively edge, mitigating ragged facades 
and over- or under-scaled building heights and facades. 

The unique relationship between trees, architecture 
and the urban landscape has enormous potential to 


"Our urban forest is a natural utility— 
one that improves in value over time." 


enrich the public realm in a city that has often turned 
inward on lush private gardens and allowed its public 
streets to become barren concrete canyons. Tending our 
urban forest does more than clean the air or cool the 
pavement—it will enhance our designs, benefit our 
clients and enrich our public life. 


noted, by Steve LaCap, Katherine Spitz Associates, In 
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Environmental & Economic Benefits 


A million trees added to the tree canopy of Los Angeles will: 


* Save $10 million in annual energy costs. 

. Save homeowners 30 percent of summer cooling costs. 
* Remove 2.24 million pounds of pollutants from the 
air annually. 

- Capture 19 million gallons of stormwater runoff a year. 


Urban Design with Trees 


“ Design your streets: Include street trees in your plans from 
the beginning; do not turn the responsibility for design 
of the streetscape over to the "B" permitting engineers. 


* Choose trees with the proper attributes for the site and 
for the structures; know their mature canopy structure 
and how this will develop over the tree's lifecycle. 
Where possible, choose canopy trees rather than palms 
to maximize shade and environmental benefits, or 
combine palms with broader-headed species. 


Design landscapes for residential projects to include 


true canopy trees, particularly in front yards where they 
will add to the street canopies. 


* Proactively urge clients to build around existing trees. 


Be aware of regulations like city street tree policies and 
Los Angeles County's oak tree ordinance (recently 
expanded to include other native species), and advise 
clients accordingly. 


* Proactively design parking lots to include at least one 


tree per four cars. 


* Count every tree planted in your projects—Million Trees 


LA is keeping a tally of trees to be counted toward the 
goal of one million trees. Go to www.milliontreesla.org 
to fill out an online form. 


* Volunteer to plant trees in your office parking lots, in 


courtyard areas or on the streets nearby. See the Million 
Trees website for links to opportunities. 


G.J. Neville Gad 


DESIGN/DEVELOPMENT COMPANY 


INQUIRIES: SOLARMAX@VERIZON.NET : 
— Tiles > 


your design 
your colorway 
visit our 
on-line 


Design Center 


PORCELAIN TILE FLOORING 


www.GranadaTiles.com 


Register by November 30, 2006 
promotion code 1025 
to receive a free color palette box. 


For additional information call 
213.482.8070 


- FULL HVAC - 


Echo MASTERCRAFTED CEMENT TILE 


IT'S NOT EASY BEING BRILLIANT, 


» Brand Development » Value-Added Programs 
> Marketing/Public Relations » Event Development 

» Direct Mail » Multi-Media Promotions 
» Trade/Consumer Promotions 
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LEASE. BUY 


JL COMMUNICATIONS 


844 0326 | 


ASS 


: INILSVIN 3 1991 


THE ALL-NEW EMBELLISH COLLECTION. Сһева ня 


То learn more, call 877.9QUARTZ or visit us at www.caesarstoneus.com QUARTZ SURFACES 


FOR THE BEST IN ART, ARCHIITECTURE, 
AND DESIGN BOOKS... VISIT... 


HENNESSEY + INGALLS 
214 WILSHIRE BOULEVARD 
SANTA MONICA CA 90401 


HENNESSEY mop 
Û ( 58-90 74 
^ ING LLS fax 310 394-2928 
ART*ARCHITECTURE 
в о о к % WW w.henne ssey ingalls com 


Open seven days a week, 10 to 8 


strategic recruiting 


rofessional placement 
N DH | 


SEARCH 


www.rsala.com 


California State University Long Beach 


Department of Design - Interior Architecture 


Tenure -Track Position Announcement 
Beginning August 2007 
Candidate should have Masters Degree or equivalent. Broad professional 
experience in Interior Design and Architecture. Teaching experience at the post 
secondary level in foundation and interior design studio courses. 
Computer skills important. 
Resume, Transcripts, Portfolio and References required. 


Salary and Rank are commensurate with experience; 
For expanded position description call 562/ 985 5089 or visit: 
http:/Awww.csulb.edu/divisions/aa/personnel/jobs/posting/ 156/index.htmi 


| Architectural woodwork and cabinetry. Specializing 
Р.О. BOX 29238 L.A., СА 90029 323.385.4543  HAHASOSOGEARTHLINK.NET 


Tensile Fabric Structures Design/Build or kits Lic 8740569 
562-945-9952 www. shadesails.com 


HAHASOSO 


HA 
SO 


[uS 


n Japanese and minimal style 


into beautiful 
places for people 
PAVEEL | 
Paver Pedestal System f 
Ce r fre 
Я. | 
Envirospec Incorporated 
Phone (716) 689-8548 * Fax (716) 689-7309 


www.envirospecinc.com 


NARCHITECT 


FOR ADVERTISING INFORMATION 
CONTACT STEVE PETERS O 818 551 1073 
steve@balconypress.com 


CALIFORNIA SOLAR 


SOLAR ELECTRICITY 


SOLAR POOL HEATING MBAZI ! Ux m ; 
INDECK POOL HEATING ; 4 | MT Шы жада кч э 
RADIANT НЕАТІМС жатр 7 — — 
SOLAR HOT WATER ~ — А 


www.Californiasolar.com 


(800)-287-9903 


info@Californiasolar.com 


Prepare the architects of tomorrow by giving them the resources 
they need today. 


Donate $1,500 to the university of your choice, where 50 students will 
receive subscriptions to LA Architect. In return, we will ackowledge 
your gift with a 1/2 page advertisement in LA Architect. 


MilagcHITECT | chitect 818.551.1073 OF 


SHARPE 


INTERIOR SYSTEMS 


DRYWALL CONTRACTORS 


HSW FRIDAY SEMINAR SERIES (4 or 6) 


Traditional Feng Shui: Myth or Ultimate “Green” 


Science? (7:30-10 a.m.) $* 
2.0 HSW Learning Units 


MODERNISM'S AUTEUR: L.A. THROUGH 
THE LENS OF JULIUS SHULMAN 
Featuring Julius Shulman. Presented by the 
Friends of the Gamble House (FOGH). 4 p.m. at 
the Ahmanson Auditorium, Art Center College of 
1а Street, Pasadena. Advance ticket 
) for FOGH members, $15 for students 
For more information and to order tickets, please 


call 626-793-3334, ext. 52 


AIA/LA ELECTIONS 


POLITICAL OUTREACH COMMITTEE BREAKFAST 
WITH JANICE HAHN 
7:30-9:30 a.m. $* 


HSW FRIDAY SEMINAR SERIES (5 or 6) 
ATC-20/Post-Disaster Safety Assessment Program 
(SAP) Evaluator Training (8 a.m.-4:30p.m.) $° 


7.0 HSW Learning Units 


PoLITICAL OUTREACH COMMITTEE MEETING 


LA Јов BOARD 

Post a job offer and/or a resume and search for available posi- 
tions in Los Angeles and nationwide—available 24/7/365. Visit 
www.aialosangeles.org for more information. 


2007 ARE SEMINAR SERIES 
Stay tuned to the AIA Los Angeles website for information 
regarding an expanded ARE Seminar Series in 2007! 


5 LA ARCHITECT N-D 06 


TOUR ABITARE ITALIA 

Preview the latest and best of Italy's contemporary 
furniture manufacturers in selected Italian 
showrooms throughout West Hollywood. Partici- 
pants include La Murrina, Matteograssi Minotti 
and Poliform Varenna. 6-9 p.m.; open to the public, 
but RSVP is requested: abitareitalia@caapr.com or 
323-936-1447. 


AIA/LA BOARD INSTALLATION/HOLIDAY PARTY 


HSW FRIDAY SEMINAR SERIES (6 or 6) 

ADA: Accessibility Provisions for Multifamily Res- 
idential Projects (7:30 a.m.-12 p.m.) $* 

4.0 HSW Learning Units 


$ Indicates there is a cost to attend 
* Indicates AIA members can earn Continuing Education Learning Units 


PLEASE NOTE 

AIA/LA calendar subject to change. For recent updates to AIA/LA 
calendar, announcements of committee meetings and RSVP 
information, please check www.aialosangeles.org regularly. 
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Project: 


Hilton Hotels and Resorts want every detail of their 


Hilton Investor Hotel facilities to say “Welcome, you are our special guest.” 
Financial District 

San Francisco A red carpet is no longer the best way to say 
ана 2 WELCOME. 

Gensler 


Stylish, elegant tile is the modem approach 


Sío: to paving the way to hospitality. 

Caesar Quality Quartz 

Porcelain Stone Companies who һауе a world of choice in their 

decorating options choose SpecCeramics, Inc.... 
Showing: because the message it communicates to those they 
чр А аш serve is one of elegance, quality, and value. 
x 24° - 16" x ; 
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COMMERCIAL RETAIL HOSPITALITY 
SERVING THE ARCHITECTURAL COMMUNITY SINCE 1986 


ау ecCeramics, : 
. Porcelain - Tile - ` Stone - а 
OR се a К 


SpecCeramics, Inc. 800.449 SPEC www.specceramics.com 
AHAHEIM SAN FRANCISCO SAN DIEGO SEATTLE LAS VEGAS HAWAII 


Ph, Duilio Bitetto 


Boffi Los Angeles 
1344 4th Street 
SANTA MONICA, 
CA 90401 

tel 310 458-9300 
info & boffila.com 


